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Leaders who are
prepared to take
risks and trust
others to do things
differently.

Incentives,
rewards, and
funding focused
on long-term
outcomes, as
opposed to
short-term gains.

Actively discourage
tall-poppy
syndromes.

Publicly recognise
and applaud
innovation and
achievement.

Develop
infrastructure that
enables, fosters, and
creates job
opportunities.

Compulsory
education on the
democratic process.

Engagement from
government.

Legislate for 5, 10, and
20-year plans that can be
changed.

Skilled future thinkers.

Make future thinking a
requirement for our new
constitution.

Provide support for
new immigrants.

Increase immigration
by attracting and
harnessing those with
skills that are needed
and valued.

Utilise technologies to
increase a social
community and nation.

Match work to people’s
skills and interest for as
long as they are willing
to work.

Actively replace and
retrofit existing building
stock to conform to new
regulations.

Legislation that ensures
sustainable houses are
built for NZ conditions,
specific to region.

Collaboration.

Increase and provide
support for new
immigration.

Reduced conflict
reflected in crime
rates.

Resilient, adaptive,
and responsive to
change.

Equal opportunities
for all.

Communities and
housing utilise
renewable
resources.

Homes are safe,
warm, and dry.

People live longer
and well in their
own homes and
communities.
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Change in mindset.

A nation that
values and
leverages
diversity.

Healthy
people and
communities.

Identify future scenarios
and prevention activities
that are incorporated into
policy and planning.

Embed long-term
future thinking at
all levels of
government and
community.

Everyone knows
what future
thinking is and
how to do it.

Foster
innovation and
creativity that
leaves a positive
and sustainable
society.

By 2058,
New Zealand
will be the
most
desirable
country to
live in.

VISION

THEMES

WHAT THE STRATEGY ACHIEVES

Transparent and
accountable
governance.

Create local, regional,
and national networks.

A safe
environment.

Increased
satisfaction for
work and lifestyle.

A desirable
location for
business start-ups.

Job creation.

100% voting rate.

Increased
involvement and
understanding of
decisions.

Output 2: The New Zealand Coat of Arms

Use social and
emerging media to
facilitate democratic
processes.

PLACE TO
LIVE

Decisions that are
publicly originated.

DESIRABLE

Society values
input from
non-experts.

THE MOST

Political terms of
government are a
minimum of five
years.

2058
NEW ZEALAND

A mechanism for a
participatory
approach.

Raised level of
citizen
engagement in
democratic
process.

Output 3: Strategy Map
The niche (scope) in which the country intends to
operate is by having the courage and leadership
to position our vision statement at the core of the
map. The five themes in our strategy map build
a pragmatic path to a sustainable and inclusive
society. The themes articulate the essential values
and methods to achieve the vision, emphasising
New Zealand’s strengths and tackling the challenges
we face. Desirability is achieved through quality of
life, improved wellbeing, increased opportunity and
active engagement with environmental and
community issues. Incentivising investment in
productive assets and introducing compulsory
superannuation savings is also key (see Strategy
Map opposite).
Clarifying our values
and skill gaps.

Active exposure to
diversity in
communities.

Education for increased
tolerance and valuing
difference.

Change how we train
our workforce for the
new future.

Design and implement
an integrated health
system based around
the person.

An accessible and
tailored healthcare
system. (Right care, right
place, right time.)

Output 1: New Zealand Listener cover in 2058

HOW THE STRATEGY WILL BE REALISED

Vision: By 2058, New Zealand will be the most desirable country to live in
Participants: Leanne Silver (Process chair), Carolyn Gullery, Hayden Wilson, Jill Bowman, Neville
Henderson, Peter Furnish, Roger Tweedy, Scott Dalziell, Trish Franklin, Joshua Jeffery (Designer)

All levels of society
participate.

Output 2: The New Zealand Coat of Arms
The means (advantage) by which the country will
achieve this objective is shown in the Coat of Arms
which was designed to portray the vision of the
strategy created in 2011. It represents a multicultural,
diverse demographic working together paddling a
traditional waka in unity. The boat design harnesses
innovation and creativity without forgetting the
past. It is on a planned voyage which has been
mapped out to follow the Southern Cross towards a
bright and sustainable future that contains no
boundaries. A true representation that was envisaged
in the 2011 strategy map.

WHAT THE STRATEGY WILL REQUIRE

Output 1: New Zealand Listener cover in 2058
The objective (vision) the strategy is designed to
achieve is that New Zealand will be the most
desirable place in 2058. World rankings will
highlight New Zealand as a place of opportunity and
strong community. Participative government will
provide real empowerment and resilience to adapt to
future events. This will lead to unprecedented
interest in immigration to New Zealand and nobody
wanting to leave. We captured these ideas in our
New Zealand Listener cover which shows people
flocking to New Zealand from all over the world.

Output 3: Strategy Map – Group 4

Group 4: Yellow
Selected for presentation at the Legislative Council Chamber
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